Fewer women reach top in ‘Big Four’ 
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The proportion of women at the “Big Four” accountancy firms who were made partners this year dropped by a third from 2006 in spite of efforts to attract and retain women in senior roles. 
Analysis by Accountancy magazine to be published this week shows that of those promoted this year, only 14 per cent were women, down from 21 per cent last year. 
“One of the major problems is that women tend to start families at around the same time they’re thinking of partnership. If firms want women at the top, they’ll have to show them it’s possible to combine the two,” said Chris Quick, Accountancy’s editor-in-chief.
At Ernst & Young, new female partners dropped from 28 per cent to 12 per cent of the total. Deloitte held steady at 16 per cent each year and KPMG’s female intake slipped to 16 per cent from 17 per cent.
“There’s a legacy in the profession – just as in the City generally – of a male-dominated profession but we’re doing our best to try and change that,” said Mike Cullen, managing partner people at E&Y.
“Fifty per cent of our graduate intake are women and 40 per cent of our qualified accountants are, but it’s unacceptable that only 15 per cent of partners are women.”
PricewaterhouseCoopers, the biggest accountancy firm, saw its female partner intake drop to 13 per cent from 21 per cent.
“When we saw what was coming through, I won’t deny we thought ‘crikey’ but we took a really good look and, genuinely, it’s one of those blips,” said Moira Elms, a PWC board member. “We have a lot of women who weren’t quite ready and it’s our view that they want to get there on merit alone, not because they are female.”
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